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In our brand guidelines for MOVE, we emphasize 

consistency in communications and branding, ensuring 

that every piece of content, from social media posts 

to print materials, resonates with the heart of MOVE. 

Our voice is one of encouragement, inspiration, and 

community, inviting everyone to join us on this journey 

of faith, hope, and generosity. Through MOVE, we seek 

to inspire a collective action that mirrors the faith-

driven endurance described in Hebrews 12:1-2, moving 

together towards a future marked by compassion, 

generosity, and unwavering faith.
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You’ve just received a postcard from a close 
friend. It’s postmarked by air mail., covered in 
stamps from all over the world. your friend 
writes about all the places they plan to 
go, and the places they’ve traveled to... and 
at the end of their letter is an invitation. AN 

invitation for you to join in on the adventure.

The MOVE campaign draws its inspiration 

from the call to action found in Hebrews 

12:1-2, urging us to “throw off everything 

that hinders and the sin that so easily 

entangles, and run with perseverance the 

race marked out for us, fixing our eyes on 

Jesus, the pioneer and perfecter of faith.” 

This biblical foundation sets the stage for 

a brand identity that is as dynamic and 

transformative as the adventurous spiritual 

journey it represents.

Our brand is rooted in the great outdoors, 

reflecting the vast beauty and spiritual 

possibility that surrounds us., mirroring our 

call to MOVE towards generosity with a 

sense of purpose and intentionality. MOVE is 

not just a call to action but an invitation to 

be part of something greater than ourselves. 

It is about moving forward with purpose, 

shedding the burdens that hold us back, and 

embracing a life of generosity that reflects 

the love and grace of Jesus Christ. Our 

logo, typography, and design elements are 

crafted to reflect this spirit of motion and 

transformation, combining simplicity with 

depth and meaning. The use of bold, forward-

moving typography and visuals that capture 

the beauty of the natural world reinforces 

our message of progress and perseverance.

Our brand guidelines provide the framework 

for consistent, impactful branding. Every 

piece of content will be constructed and 

shared with the mission and vision of MOVE 

in mind. We want to invite everyone, no matter 

where they are on their faith or generosity 

journey, to MOVE towards greater purpose 

and deeper faith, an adventure marked out 

for us by our good friend, jesus.

behind the brand 
Therefore, since we are surrounded by such a great cloud Therefore, since we are surrounded by such a great cloud 
of witnesses, let us throw off everything that hinders of witnesses, let us throw off everything that hinders 
and the sin that so easily entangles. And let us run with and the sin that so easily entangles. And let us run with 
perseverance the race marked out for us, fixing our eyes on perseverance the race marked out for us, fixing our eyes on 
Jesus, the pioneer and perfecter of faith. (hebrews 12:1-2)Jesus, the pioneer and perfecter of faith. (hebrews 12:1-2)
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The logo for the MOVE campaign is a representation 

of our journey through faith, symbolizing growth, 

ascent, and the daring challenges one will face 

when walking with god. At first glance, the emblem 

portrays a mountain within a circle — an age-old 

symbol of the vastness of God’s creation and our 

climb towards spiritual growth and generosity. The 

mountain peaks reach upward, pointing towards the 

heavens and reminding us of the higher calling we 

strive to answer, as inspired by Hebrews 12:1-2, which 

urges us to persevere in our spiritual race. The logo’s 

clean and simple lines represent clarity, purpose, and 

the path forward, akin to the straightforward path 

God lays out for us. It reminds us that our efforts in 

giving not only touch lives today but ripple outward 

into the future. 

This logo is not just a symbol; it is a call to 

MOVE-literally and spiritually. It’s a reminder 

for us to continually press forward, to scale 

new heights in our faith, and to encourage 

others through our actions and commitments. 

It’s designed to be instantly recognizable, 

a beacon that signals a collective step 

forward for our community as we journey 

towards the goal of making more and better 

followers of Jesus, equipped and excited to 

give generously in every aspect of life.
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The logo is the cornerstone of our generosity 
initiative’s visual identity, symbolizing the steps 

we take in faith and commitment to jesus’ mission. 
Clean and simple in design, our logo reflects the 
ease and accessibility of our message: moving in 

faith, moving towards giving and moving together 
as a community. Its versatility is central to its 

function. The emblem can be scaled, adapted, and 
situated in a myriad of contexts, from digital 

screens to printed materials, while always 
retaining its core identity.

Variations of the MOVE logo will serve multiple 
functions. For formal use, the emblem may be 

accompanied by the name MOVE. A single-color 
version offers flexibility for merchandise, 

such as t-shirts, water bottles or coffee mugs.
it connects our message with the practicality 
and adventurous spirit of outdoor activities. 

For social media and digital platforms, animated 
versions will capture the dynamic essence of 

movement, inviting interaction and engagement.
Each iteration of the MOVE logo is designed with 
specific applications in mind, ensuring our identity 

remains consistent across all platforms. Whether 
embossed on a hat, or displayed on a website 
banner, the logo carries with it the spirit of 

generosity and the drive to move forward in faith. 

clean, simple and versatile.clean, simple and versatile.

Logo Variation
this is a comprehensive representation of all logo 
variation types for the emblem only. the emblem may 
be accompanied by the word MOVE in certain contexts, 
mirroring the color of the emblem itself.
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Logo Placement
creating impact without creating impact without 
distraction.distraction.

Card
Envelope

video

postcard
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Color Palette

The chosen color palette for the MOVE 
brand is carefully selected to embody the 
essence of the outdoors. The primary colors 
consist of a rich earthy green, a warm 
burnt orange, a soft neutral beige, and a 
deeper green hue. These colors reflect the 
natural world, evoking a sense of growth, 
warmth, and grounding — each of which is 
tied closely to the themes of generosity and 
movement in faith.

The secondary palette introduces a robust 
scarlet and a dark brown, providing depth 
and versatility. The scarlet adds an element 
of passion and sacrifice, resonating with 
the deep commitment to giving, while the 
dark brown provides a solid foundation, 
representing stability and resilience.

Each color is chosen not only for its 
visual appeal but also for its symbolic 
resonance, ensuring that every aspect of 
the MOVE brand communicates the core 
values and vision of the campaign. Whether 
used in branding materials, digital content, 
or event decoration, this palette unites the 
visual identity of MOVE with its mission.

earthy colors tied 
together by a singular 
bold statement.

sage green

#6D8B71

scarlet

#FFD54E

beige

#E3DFD4

blue

#215471

brown

#391400
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Color Tones
nature’s spectrum of 
colors.

#6D8B71
sage green 100% 90% 80% 70% 60% 50% 40% 30% 20%

#215471
blue 100% 90% 80% 70% 60% 50% 40% 30% 20%

#C45C05
scarlet 100% 90% 80% 70% 60% 50% 40% 30% 20%

#391400
brown 100% 90% 80% 70% 60% 50% 40% 30% 20%
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Typography
a great adventure with 
nostalgic undertones.

Aa
handpack ABCDEFGHIJKLMNOPQRSTUVWQYZ

abcdefghijklmnopqrstuvwqyz

1234567890

~!@#$%^&*()-=_+[]{}\ | ; ’ : ” , ./<>?

regular  

  

clear, definitive, rugged and outdoorsy, handpack is the 
perfect font type to encapsulate move’s brand identity. 
handpack is stylized by it’s uppercase lettering, making 
it the perfect font to attract a young, male dominant 
target audience, while still holding relevance to 
others.

Glyph Character

Styles
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Aa
Bolandes ABCDEFGHIJKLMNOPQRSTUVWQYZ

abcdefgh ijklmnopqrstuvwqyz

1234567890

~!@#$%^&*( )-=_+[] { }\ | ; ’ : ” , . /<>?

aged

bold

light 

The outdoors theme of move certainly hits close to 
home - 17 million visits annually to the Wisconsin State 
Park System drive more than $1 billion in spending per 
year. (In 2020, park visits increased by over 20% to 21 
million.)
to localize move’s branding, a secondary font was 
chosen to emulate the park signage, pamplets and maps 
placed across the state of wisconsin. 
It offers a sense of familiarity to those who spend 
their time visiting several of wisconsins incredible 
state parks, county parks, and recreational areas, 

Glyph Character

Styles

Mountains closely resonate with the verses n 
Matthew, “For truly I tell you, if you have faith the size 
of a mustard seed, you will say to this mountain, ‘Move 
from here to there,’ and it will move; and nothing will 
be impossible for you.”
while still incorporating the vast, powerful imagery 
of mountains and forests, we wanted to localize 
move’s brand identity to make it relatable to our 
target audience.
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Paragraph 
Rustic while preserving 
readability.

we’ve chosen Marquis Sans and Marquis 
Sans Outline as our paragraph fonts to 
evoke the essence of the great outdoors.
Drawing inspiration from the rustic signage 
often associated with the outdoors, these 
fonts reflect the durability and inviting 
warmth of our natural surroundings.

Together, these fonts not only support the 
visual coherence of our MOVE initiative but 
also reinforce our connection to the great 
outdoors theme. They are a nod to the 
beauty and inspiration we draw from nature, 
mirroring our commitment to generosity 
and community engagement in a visually 
compelling manner. Through the use of 
Marquis Sans and Marquis Sans Outline, we 
aim to create materials that are not only 
informative but also resonate with the 
natural beauty that surrounds us and the 
spirit of adventure that drives our campaign.

marquis sans bold
think the animal crossing signs you pass by while 
driving the windy backroads of rural wisconsin. Some 
are simply a motif, while others are accompanied 
by bold, all caps lettering. Marquis Sans, with its 
clear and readable structure, offers a modern yet 
timeless feel that ensures our messages are both 
engaging and accessible. 

a quote you say? Style it with an italicized 
version of marquis sans. Perfect for 
highlighting sticky statements or impactful 
quotes.

marquis sans outlinemarquis sans outline
Marquis Sans Outline, on the other hand, provides 
a unique visual twist. It plays well with darker 
backdrops and a bold white stroke. It’s used to 
highlight key points and add a creative flair to our 
paragraphs, ensuring that our materials stand out 
and capture the imagination of our readers.

1

2
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earthy, robust colors

vast mountain ranges and breathtaking landscapes

hiking, camping, fishing

groups of people exploring the outdoors

serene wildlife

individuals trekking the outdoors 

Image Style
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Iconography
variations of these motifs or icons may occur, both in 
sizing, line density, and color.

2024 14



merchandising

The five panel, unstructured camper’s hat, camping tin 
mug, and national park inspired tees are just some 
of the variety of options for merchandising that we 
have available to us for move’s generosity initiative. 
Embroidery, vintage or worn designs and color 
blocking are most popular among outdoor brands. 

inspiration comes from brands like columbia, 
northface, carhartt, rei and cotopaxi, to name a few. 
merchandising are geared towards a younger, male 
demographic that we call “Austin.” 

these are ideas for merchandising and are by no means 
representation of the final move merchandise.


